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Abstract. Books are windows of knowledge. Book readers will gain broad insight and knowledge by reading various types of books.
Technology is currently developing rapidly, so many book authors are currently selling books digitally. Digital books allow users to
buy books online at lower prices than printed books. Indonesia has many book authors, but unfortunately the commercialization of
books still faces many obstacles. This study uses a post-positivist paradigm with a qualitative approach and the type of research is
descriptive. The unit of analysis is a digital startup Henbuk.com. In the research conducted, researchers will use this type of research by
using narrative or descriptive research. The challenge to commercialize books is the background of this research. In this context, the
hypothesis that can be used as a conjecture is that writers can take advantage of technological developments as a means of production,
promotion and distribution of written works that are owned by many writers.
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I. INTRODUCTION

During the Covid-19 pandemic, technological
sophistication developed very rapidly. All activities can be
carried out online, one of which is teaching and learning
activities. This makes many people accustomed to using
technology for activities. The human need for information and
the rapid development of technology gave birth to the current
digital era. The presence of the digital era has extraordinary
implications for human life in various sectors [1][2]. Books
are a window of knowledge where we will gain broad insight
and knowledge by reading various types of books. Books
consist of two types, namely fiction books and non-fiction
books [3]. In general, books are published in printed form or
still use paper. However, nowadays many people are reluctant
to buy books in printed form because the prices offered are
quite expensive. Current technological sophistication has
grown rapidly so many startups are currently selling books in
digital form. In the previous era, books were made using paper
media or the like so that they had a physical form that could
be touched [4]. However, in the current digital era, many
physical books have been abandoned and switched to digital
books. This is because digital books have several advantages,
namely: ease of access, modification, storage, and
distribution. With digital books, users can buy books online
at a lower price than printed books. The development of
digital books can provide opportunities for content creators to
share information more easily and more interestingly and
interactively [5][6].

In general, the author has a lot of books, but
unfortunately, the commercialization of intellectual property
rights is still experiencing many obstacles. There are at least
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3 aspects to the commercialization of written works, namely
Production, Promotion, and Distribution [7]. The problem-
solving approach to these three aspects can be carried out
through digital transformation through the development of
Digital Books. Digital books have a positive impact on writers
to market their work. Authors whose writings are not yet well-
known must have the capital to print their own written works.
Apart from printing costs, other obstacles that are often
experienced are marketing and royalty distribution [8]-[10].
The challenge of commercializing the books is the
background of this research. Information technology seems to
be starting to provide solutions related to these challenges.
Indonesia is a country with the fifth largest number of internet
users in the world [11][12]. In this context, the hypothesis that
can be used as a conjecture is that writers can take advantage
of technological developments as a means of production,
promotion, and distribution of written works that have been
owned by many writers.

In the Marketplace Guidebook written by [13] there
are several definitions of Marketplace according to Experts.
Marketplace is the use of electronic data and applications to
plan and execute the conception, pricing of ideas, distribution
of goods and services to create purposeful exchanges [14],
[15]. Online marketplace is the application of digital
technology as a means to achieve marketing objectives [16].
According to [17] the definition of online marketplace is
internet-based online media that is used as a place for business
transactions, where buyers can find as many sellers as
possible according to market price criteria.

In general, the meaning of writing is to put ideas,
thoughts, and opinions into writing. KBBI interprets it more
simply as writing, so writing is like a letter writer. When
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writing a letter, the writer will put his intentions, ideas,
opinions and ideas into a series of sentences [18]. According
to [19], writing is an attempt to describe thoughts, ideas, and
feelings in the form of symbols. The symbol in question is a
symbol of the written language system, this written language
is predicted as a medium of communication. The definition of
writing according to The Liang Gie is a writing activity that
contains several important elements in a written work [20].
Writing as an effort to create graphic symbols. The symbol
used is a symbol that is already known to the general public
and is in the form of writing[21]. [22] explained that writing
is simple and writing is not a scary world. Lasa HS provides
tips so writers can easily and smoothly express ideas. The
author must have analytical power, quality, and quantity of
reading and appreciation so that what is conveyed is easier to
convey.

A digital book is a publication that consists of text,
images, video, and sound and is published in digital form that
can be read on a computer or other electronic device. A digital
book is an electronic version of a printed book, but not
infrequently a book is only published in digital form without
a printed version [18]. The presence of an electronic book has
several functions and benefits that make it both desirable and
necessary. In general, the functions and benefits of digital
books include:

a. As an information medium, this is the same as the
functions and benefits of conventional books printed on
paper media. It's just that electronic books are a more
effective information medium.

b. As a learning medium, it is common with conventional
books that electronic books are used for learning and
teaching media both in schools and colleges. Even though
this function is the same as conventional books, electronic
books can be more efficient learning media. It can be said
that the material in electronic books is made easier to
understand [23]. So that learning activities become easier
to understand and memorize.

c. The media expresses new ideas, writing activities are the
same as activities expressing ude or ideas in written form.
Every writer will feel grateful for the presence of digital
books because they are a medium for expressing new ideas
that are quite profitable. Since electronic books are known
by the public, many writers can save money on printing
costs and can publish their ideas more easily and easily.

d. Digital books as business media, many companies use
digital books for branding and promoting products and
services [24]. Electronic books can contain company
profiles, types of products or services provided, purchase
terms and conditions, and warranties.

Another important thing that needs to be understood
from digital books is the advantages they offer. When
compared to conventional books, books in digital format have
several interesting advantages, namely:

a. Electronic books have practical characteristics because
they are not physical, so they are simply stored on a
smartphone or flash drive and laptop. Electronic books in
the form of softcopy can save space so that readers no
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longer need to prepare a special place to store physical
books.

b. Electronic books are often found on the internet in two
versions, namely free and paid versions. Many free e-
books can be obtained from various digital media, as well
as paid e-books.

c. Eco-friendly digital books, the paper used to print books
come from tree trunks that are processed in such a way by
the factory. The more printed books, the more trees on
Earth are cut down. This certainly encourages
deforestation and global warming.

Il. RESEARCH METHODS

This study uses a post-positivist paradigm with a
qualitative approach [25], and the type of research is
descriptive. The unit of analysis is Henbuk.com. In
conducting research, researchers will use this type of research
through narrative or descriptive research. Narrative studies
are narrative reports that tell a detailed sequence of events. In
a narrative research design, researchers describe individual
lives, collect stories from people's lives, and write stories
about personal experiences [26]. By using narrative research,
the researcher will later identify certain situations, processes,
or symptoms being observed. Depending on the research the
researcher wants to do, the type of narrative or description will
be used for research on the commercialization of writing on
henbuk.com. Data collection techniques through interviews
and recordings. To test the validity of the data, researchers
used source triangulation.

I11. RESULTS AND DISCUSSION

Technology is developing rapidly so that many book
authors are currently selling books in digital form. There are
many ebook marketplaces in Indonesia where one of them is
HENBUK. HENBUK is a Digital Start-Up Company that
focuses on e-Book Marketplace. HENBUK builds digitization
of 5 components of the book industry ecosystem, namely:
Readers, Libraries, Writers, Publishers, and Marketers. The
aim of this digital startup is to simultaneously increase interest
in reading in Indonesia while increasing the economic impact
of book writers and publishers. All henbuk business activities
have social, economic and environmental objectives at the
same time.
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Figure 1. Henbuk Ecosystem Components
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There are 3 aspects of challenges in the
commercialization of books, namely Production, Promation
and Distribution. These three challenges can be solved by
developing an ebook marketplace platform. Digital books
have a positive impact on authors to market their work. With
ebooks, authors and publishers do not need to prepare capital
for book printing costs.
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Figure. 2. Henbuk.com Main Page

The technologies used in Henbuk are Web-Based
Applications and Mobile Applications. Henbuk has a self-
publishing feature that makes it easier for writers and
publishers to sell their books. Authors and publishers can
publish their books free of charge. Henbuk only charges a 10%
platform fee if a sales transaction occurs. Legal protection for
intellectual property, especially copyright continues to be
carried out in various ways, to achieve a sense of justice. To
protect written works owned by authors and publishers, e-
books on henbuk are currently encrypted, ebooks contain a
Reader ID watermark, and mobile app capture is protected.
Royalty agreements have an important meaning in the career
of a writer who has ties to Intellectual Property Rights (IPR).
Henbuk always tries to appreciate the writing that has been
made so that the royalty that Henbuk gives is 90% of the
selling price. Henbuk provides facilities for authors to share
royalties with other authors (co-authors), publishers, and
marketing with an amount that can be determined
independently. In addition, the royalty sharing system on
henbuk is very transparent. When a transaction occurs, the
system will divide the royalties automatically. When a sales
transaction occurs, the funds will automatically enter the book
owner's digital wallet, so that the balance owned will
automatically increase.

Henbuk also provides a marketing strategy that can be
used by book owners, namely using marketers to help market
their writings. Marketers are the specific users offered in the
Henbuk marketplace. This user will sell books using the
concept of affiliates or referrals. The henbuk referral system
allows anyone to help sell books by sharing referral links. It
is different from other similar e-book marketplace platforms
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which only provide a place to buy and sell books.
Henbuk.com facilitates digital marketers to help promote the
books being sold. Marketers will help publishers and authors
to promote and sell books using affiliate links and vouchers.
Marketers will get a share of royalties from books that are
successfully sold.

IVV. CONCLUSION

This study uses a post-positivist paradigm with a
qualitative approach and the type of research is descriptive.
The unit of analysis is Henbuk.com. In the research conducted,
researchers will use this type of research by using narrative or
descriptive studies. HENBUK is a Start-Up Digital Company
that focuses on the e-Book Marketplace. HENBUK builds
digitization of 5 components of the book ecosystem, namely:
Reader, Library, Author, Publisher, and Marketer. The goal
of the HENBUK digital startup is to simultaneously increase
interest in reading in Indonesia while increasing the economic
impact of book writers and publishers. There are at least 3
aspects in the commercialization of written works, namely
Production, Promotion, and Distribution. The problem-
solving approach to these three aspects can be done through a
digital transformation through the development of Digital
Books / E-Books. Other supporting features that support
commercialization are : large author royalties of up to 90%,
transparency of royalty distribution between authors and
publishers, legal protection, referral marketers.

REFERENCES
[1] Maciej Serda And B. Dkk, “Digital Right
Managements  (Teknologi  Pengaman)  Dalam

Perlindungan Terhadap Hak Cipta Di Era Digital,”
Diponegoro Priv. Law Rev., Vol. 4, No. 1, Pp. 343-
354, Jun. 2019, Doi: 10.2/Jquery.Min.Js.

[21 Y. Suchyadi And H. Suharyati, “The Use Of
Multimedia As An Effort To Improve The
Understanding Ability Of Basic School Teachers
‘Creative Thinking In The Era ‘Freedom Of Learning,””
In Merdeka Belajar, A. Rahmat, Ed. Yogyakarta:
Zahir Publishing, 2021, Pp. 42-53.

[3] R.Yuliana, P. N. M. Kreatif, Suratni, P. N. M. Kreatif,
P. F. Aziz, And P. N. M. Kreatif, “Strategi
Diversifikasi  Produk  Buku  Fiksi  Sebagai
Pengembangan Karya Tugas Akhir Penerbitan,”
Mukasi J. llmu Komun., Vol. 1, No. 3, Pp. 254-269,
Aug. 2022, Doi: 10.54259/Mukasi.V1i3.1093.

[4] L P. G. Sutisna, “Gerakan Literasi Digital Pada Masa
Pandemi Covid-19,” Stilistika J. Pendidik. Bhs. Dan
Seni, Vol. 8, No. 2, Pp. 268-283, 2020, Doi:
10.5281/Zenod0.3884420.

[5] J. A. Ahmad, “Smart Contract Sebagai Proof-Of-
Concept Drmchain Hak Cipta Buku Digital Ditinjau


https://journal.unpak.ac.id/index.php/jhss
http://u.lipi.go.id/1506003984
http://u.lipi.go.id/1506003019

JHSS (Journal of Humanities and Social Studies)
https://journal.unpak.ac.id/index.php/jhss

[6]

[7]

[8]

[9]
[10]

[11]

[12]

[13]

[14]

[15]

[16]

[17]

[18]

[19]

[20]

[21]

OPEN

Volume 07, Number 02, July 2023, Page 507-510
e-1SSN: 2598-120X; p-ISSN: 2598-117X

Dari Segi Hukum Positif Indonesia Lembar
Pengesahan Pembimbing,” 2023.

R. Purnamasari Et Al., “Student Center Based Class
Management Assistance Through The Implementation
Of Digital Learning Models,” J. Community Engagem.,

Vol. 02, No. 02, Pp. 41-44, 2020, Doi:
Https://Doi.Org/10.33751/Jce.VV2i2.2801.

S. Baharani, “Komersialisasi Ciptaan Fiksi Penggemar
(Fan-Fiction) Dalam Undang-Undang Hak Cipta

Indonesia,” Jisip (Jurnal llmu Sos. Dan Pendidikan),
Vol. 6, No. 2, Pp. 2567-2576, 2022, Doi:
10.58258/Jisip.V6i2.3186.

S. F. Dina And S. W. Rahayu, “Royalti Terhadap
Penyewaan Secara Komersial Hak Cipta Buku, Novel,

Dan Komik Di Kota Banda Aceh,” J. lIm. Mhs. Bid.
Huk. Keperdataan, Vol. 2, No. 1, Pp. 71-81, Feb. 2018.
D. Chaffey And F. Ellis-Chadwick, Digital Marketing.
Pearson Uk, 2019.

J.R. Saura, “Using Data Sciences In Digital Marketing:
Framework, Methods, And Performance Metrics,” J.
Innov. Knowl., Vol. 6, No. 2, Pp. 92-102, 2021.

B. Apjii, “Penetrasi Internet Di Indonesia Capai 143
Juta,” 2018, Indonesia.

S. Hardhienata, Y. Suchyadi, And D. Wulandari,
“Strengthening Technological Literacy In Junior High
School Teachers In The Industrial Revolution Era 4.0,”
Jhss (Journal Humanit. Soc. Stud., Vol. 5, No. 3, Pp.
330-335, 2021, Doi: 10.33751/Jhss.V/5i3.4220.

D. Arika And H. S. Disemadi, Perlindungan Pencipta

Atas Pembajakan Novel Di Marketplace, Vol. 6, No.
2. 2022. Doi: 10.32529/Y ustisiabel .\VV6i2.1835.

G. Elia, A. Margherita, And G. Passiante, “Digital
Entrepreneurship Ecosystem: How Digital
Technologies And Collective Intelligence Are
Reshaping The Entrepreneurial Process,” Technol.
Forecast. Soc. Change, Vol. 150, P. 119791, 2020.

R. Ruggieri, M. Savastano, A. Scalingi, D. Bala, And
F. D’ascenzo, “The Impact Of Digital Platforms On
Business Models: An Empirical Investigation On
Innovative Start-Ups,” Manag. Mark. Challenges
Knowl. Soc., Vol. 13, No. 4, Pp. 1210-1225, 2018.

C. Katsikeas, L. Leonidou, And A. Zeriti, “Revisiting
International Marketing Strategy In A Digital Era:
Opportunities, Challenges, And Research Directions,”
Int. Mark. Rev., Vol. 37, No. 3, Pp. 405-424, 2020.

S. Kingsnorth, Digital Marketing Strategy: An
Integrated Approach To Online Marketing. Kogan
Page Publishers, 2022.

R. Ruddamayanti, “Pemanfaatan Buku Digital Dalam
Meningkatkan Minat Baca,” Pros. Semin. Nas.
Pendidik. Progr. Pascasarj. Univ. Pgri Palembaang.,
Vol. 2, Pp. 364-370, 2019.

H. M. Levitt Et Al, “The Meaning Of Scientific
Objectivity And Subjectivity: From The Perspective
Of Methodologists.,” Psychol. Methods, 2020.

S. Bailey, Academic Writing: A Handbook For
International Students. Routledge, 2017.

L. M. Rosenblatt, “The Transactional Theory Of

ACCESS

- 510 -

[22]

[23]

[24]

[25]

[26]

Reading And Writing,” In Theoretical Models And
Processes Of Literacy, Routledge, 2018, Pp. 451-479.
H. S. Lasa, “Menulis Itu Segampang Ngomong.”
Yogyakarta, Pinus Book Publisher, 2016.
Muhammad Syawaludin, “Implementasi Buku Digital
Dalam Mengoptimalkan Pengunaan Literasi Untuk
Menyongsong Revolusi Industri 4.0 Di Dalam
Sekolah,” Pros. Semin. Nas. Progr. Pascasarj. Univ.
Pgri Palembang, Feb. 2019.

M. Bala And D. Verma, “A Critical Review Of Digital
Marketing,” M. Bala, D. Verma (2018). A Crit. Rev.
Digit. Mark. Int. J. Manag. It Eng., Vol. 8, No. 10, Pp.
321-339, 2018.

M. B. lbrahim Et Al., Metode Penelitian Berbagai
Bidang Keilmuan (Panduan & Referensi). Pt.
Sonpedia Publishing Indonesia, 2023.

Z. Darmanita And M. Yusri, “Pengoperasian
Penelitian Naratif Dan Etnografi; Pengertian, Prinsip-
Prinsip, Prosedur, Analisis, Interpretasi, Dan
Pelaporan Temuan,” As-Shaff J. Manaj. Dan Dakwah,
Vol. 1, No. 1, Pp. 24-34, 2020.


https://journal.unpak.ac.id/index.php/jhss
http://u.lipi.go.id/1506003984
http://u.lipi.go.id/1506003019

